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Dear Ms Powis 
 
SDNP/20/05029/FUL: Change of use of the Village Inn, Buriton, into a dwelling 

 

Buriton Parish Council has considered this application carefully and writes to object to the proposal. 

 

We have been fortunate to be able to draw upon parishioners with many years of research specialism in 

the hotel and tourism industries, with expertise in planning law and with experience of assembling the 

community bid and business plan for the Village Inn in 2016 as well as the current tenant / business owner 

of The Five Bells and the former Partner Director, Shareholder and Chef Patron of the Village Inn who 

resigned in 2019. 

 

This objection will focus upon: 
 

 The importance of the Village Inn as a local community facility 

 The importance of the Village Inn to the wider area of the South Downs National Park 

 Shortcomings in the marketing exercise 

 The asking price for the business / premises 

 Observations about viability. 

 

We would also reiterate points made in our email of 4 December 2020 to the SDNPA that the red-line for 
the application is incorrect (it encompasses a significant area of highway land) and that adjacent land in the 
same ownership (the car park south of Greenway Lane) is not indicated with a blue line.  
 
The following timeline is relevant to points made in this objection: 
 

 The premises (previously known as the Maple Inn) has been registered as an Asset of Community Value 

(ACV) since 2014 – most recently re-confirmed as an ACV in 2017 

 The Inn was significantly upgraded and refurbished by the previous owner in 2015/16 

 It was bought by the current owners in January 2017 for £860,000  

 It was put up for sale on 21 November 2018 at £1.2 million 

 An offer of £950,000 was received in March 2019 (with caveats) but was not concluded 
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 After 7 months the price was adjusted (still seeking over £1 million) at the end of June 2019, for a 

further 7 months 

 At the end of September 2019 one of the three Partners resigned. He was the Chef Patron (and only 

partner living in the village) and for the subsequent months the opening times of the Inn became 

relatively irregular and sporadic  

 On 3 February 2020 (close to the onset of Covid-19) the price was reduced to £960,000 

 Since March 2020 the Inn has been closed to customers but rooms are being let on a long-term 

commercial B&B basis to EHDC and Havant BC for emergency accommodation for the homeless and 

other vulnerable groups.  

 

An important local community facility 
 

The Village Inn (previously known as the Maple Inn and the Master Robert) has been in existence for 

decades, possibly centuries. It appears on many old maps of the village and is an old, attractive building in 

the heart of the village with roots in the local farming and industrial heritage of the area. 
 

It is important to note that it has always been an Inn, rather than a Public House, and the provision of 

overnight accommodation for visitors has always been part of its role. 
 

As recognised by the award of ACV listing since 2014, the Inn has provided a focus for many community 

functions and in 2006, when trading as the Master Robert, the business won the prestigious national ‘Rural 

Pub in the Community Award’ organised by the ‘Pub is the Hub initiative’ and ‘Business in the Community’, 

sponsored by Calor. Even with reduced investment in subsequent years the love for the Inn remained and 

initiatives were praised in the Parish Plan. The major refurbishments in 2015/16 provided opportunities to 

enhance community use. 
 

The Inn has made a rich contribution to village life, including the following initiatives and activities: 

 its car parks are available to parents bringing their children to / from school every day, relieving danger 

and congestion in the village high street 

 host to local Darts Teams 

 host to popular Quiz Nights and small-scale music events 

 a meeting point for the weekly ‘Walking For Health’ group   

 a venue for the village Tennis Club’s Xmas Party and other charity fund-raising events 

 a popular place for groups of elderly residents to meet on Thursday lunchtime 

 a venue for christening parties, birthday celebrations, anniversaries and funeral wakes  

 the Inn hosted the village shop in the early years after the permanent facility was lost  

 the garden provides a safe and peaceful place for families and children to meet and socialise. 
 

It is felt that changing the use of the Village Inn into a dwelling would result in the loss of an establishment 

which is still regarded as a valued local amenity and community facility by many local residents and that 

this loss would have negative social and economic impacts, including in respect of the provision of tourist 

accommodation not met by other outlets in the village.  
 

The ‘Planning, Design & Access Statement’ which accompanies the planning application suggests that it is 

acceptable for the Village Inn to be converted into a house because “the loss of the public house at the site 

does not leave Buriton without a public house facility, given there is another public house a short distance 

south-east from the site.” However, Local Plan Policy SD43 makes it clear in criterion 2(c) that any 

alternative community facilities have to be “of an equivalent or better quality to those lost, without causing 

unreasonable shortfall in the local service provision.”  
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As already referenced above, the Village Inn has always been an Inn with the provision of overnight 

accommodation being a significant part of its role. It is not just ‘another pub’ because it has 16 bedrooms 

and it provides the only form of serviced accommodation in the village. Its loss would be contrary to SD43 

2(c) because it would leave a large shortfall in the provision of visitor accommodation in an area which 

already has a clear gap in provision as recorded in the South Downs National Park Authority’s ‘Visitor 

Accommodation Review’. 
 

In addition, the two establishments are of significantly different character: each with unique properties and 

characteristics. The Inn has complemented the Five Bells for decades (including under their current 

ownerships) with overnight guests at the Village Inn eating meals in the Five Bells.  
 

To remove the Village Inn because there is a public house nearby would deny the important role of 

complementarity: food and beverages in one establishment, overnight accommodation in another. This has 

been a model promoted by the community in recent years. 
 

As the South Downs Local Plan explains, in Section 4 of Appendix 3 (page 290), Policy SD43 requires 

developers “to carry out an assessment of the needs of the local community for community facilities to 

show that the existing premises is no longer needed and whether adequate alternative provision is 

available in the area to meet the needs of residents, workers and visitors.” This has not been done. 
 

Paragraph 4.2 of the same Local Plan appendix makes it clear that “the presence of another facility within 

the same category in the vicinity will not in itself be enough to meet this requirement.” 
 

And the following paragraph (4.3) says that “evidence will be required that the facility has seen a significant 

decline in use over a sustained period.” No such evidence has been provided and, in fact, the Colliers and 

Fleurets sales brochures suggest the reverse is true. 
 

The existence of the Five Bells is no reason to approve this application – and it is very interesting to note 

that the current tenant and business owner of The Five Bells does not support the application. 
 

As various Planning Appeal Decisions have concluded, spatial proximity is not of itself a reliable guide to the 

value placed on Inns and public houses by local communities. There is no evidence that the establishment 

is, in itself, no longer of value to the community. 
 

National planning policy encourages the retention of accessible local services and community facilities and 

Policy SD43 in the South Downs Local Plan is also designed to “protect existing community facilities that 

serve the local communities of the National Park” with “a presumption that they should be retained or 

replaced with proposals of at least an equivalent standard.”  It is felt that this application is contrary to 

those Policies. 

 

An important facility to the wider South Downs National Park 
  

It is important to recognise that the Village Inn is a small hotel with (according to the Colliers sale 

brochure): “16 individually appointed (refurbished 2016) en suite bedrooms; a stylish lounge/bar (with 

seating for around 20), restaurant (with circa 40 covers) and terrace.” The same brochure proclaims: 

“Fantastic trading location in the South Downs National Park and close to Petersfield.” 
 

This application to change the Village Inn into a dwelling is not simply about losing a pub – it is about losing 

a significant amount of overnight accommodation in a part of the National Park where there is a recognised 

shortage and this, in turn, could have adverse effects on other local visitor attractions. 
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The South Downs Local Plan seeks to retain visitor accommodation (para 6.61 and Policy SD23) and draws 

upon evidence from its ‘Visitor Accommodation Review’.  
 

An important message in the NPA’s ‘Visitor Accommodation Review’ is that “The South Downs and 

surrounding Districts have seen the loss of some hotels and other forms of visitor accommodation, 

primarily due to the pressure for higher value permanent residential use. This pressure is likely to increase. 

In an area such as the South Downs National Park, development sites are at a premium, meaning that the 

loss of a hotel or other visitor accommodation use can be hard to replace. The market evidence is pointing 

to a need for an increase in capacity to meet current peak period shortages and anticipated future growth 

in demand. It will be important therefore to seek to retain existing stock as much as possible.” 
 

The report also draws attention to the “wider rationale for supporting the development of visitor 
accommodation, in that it provides opportunities to:  

 Improve the vitality of the National Park's towns and villages, particularly in terms of helping to boost 

their evening economies;  

 Keep village and country pubs open and viable, maintaining them as a resource for local communities;  

 Create jobs for local people and self-employment opportunities;  

 Sustain existing tourism and leisure businesses, including wedding venues and visitor attractions.” 
 

Following on from this, the report explains: “Rather than viewing visitor accommodation in isolation, it can 
be seen that if appropriately managed it can be stitched into the fabric of the National Park’s economic, 
environmental and community life to bring widespread benefits. All of this concurs with the pursuance of 
the National Park’s second purpose – to promote opportunities for the understanding and enjoyment of 
the special qualities of the National park by the public and its duty to foster the economic and social well-
being of its communities.” 
 

This SDNPA report also referred to the ‘greater economic benefits of attracting more staying visitors’ and 
the fact that ‘overnight visitors add much greater value to the local economy’. The loss of the Village Inn 
would have knock-on effects on local suppliers like linen companies, taxi firms, food & beverage suppliers 
etc in addition to local employment opportunities. 
 

The same report states “There are some clear gaps in current accommodation provision, including most 
notably in terms of hotel accommodation in Petersfield and gaps in accommodation supply along the South 
Downs Way.” 
 

The Village Inn is less than 2 miles from Petersfield and less than half a mile from the South Downs Way 
National Trail. In addition, both the Hangers Way and the Shipwrights Way pass through the heart of the 
village bringing many visitors, walkers and cyclists every year. Accommodation for visitors is already in short 
supply and should not be reduced further by granting this planning permission.      
 

All these conclusions provide very strong reasons for retaining the Village Inn in Buriton and refusing the 
planning application to change it into a dwelling. 
 

It is notable that there are also objections to this application from a number of other organisations and 

individuals who are also worried about wider effects of the potential loss of this visitor accommodation: 

 Butser Ancient Farm 

 Petersfield Museum 

 South East Hants Ramblers Association 

 Chair of South Downs Local Access Forum 

 The Open Spaces Society 

 CPRE Hampshire. 
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Policy SD23 and paragraph 6.61 of the South Downs Local Plan make it very clear that the National Park 

Authority seeks to retain visitor accommodation and the Parish Council feels that this planning application 

is contrary to that policy and should, therefore be refused.  
 

Intriguingly the ‘Planning, Design & Access Statement’ which accompanies the planning application makes 

no reference at all to Policy SD23, seeming to ignore the fact that the Inn provides a significant amount of 

visitor accommodation in this rural part of the National Park. The ‘Planning, Design & Access Statement’ 

seems to treat the Village Inn solely as a public house which is clearly incorrect. 

 

Shortcomings in the marketing exercise 
 

Both the Local Plan policies referred to above (Policy SD23 and Policy SD43) require evidence of “robust 

marketing campaigns” carried out over many months. The South Downs Local Plan provides details, in 

Section 2 of Appendix 3 (pages 287-290) of “the minimum action required when actively marketing 

premises and/or sites and, and outlines the marketing evidence that must be provided to the Authority 

when submitting an application for change of use.” 
 

The Parish Council has studied the Marketing Report from Jameson Cooper alongside “the minimum action 

required” set out in Appendix 3 and has the following observations and comments: 
 

Para 2.4 (page 288) states that “as a minimum, the following measures should be used”: 

 “On site/premises marketing boards, of an appropriate quality, size, scale, location and number, in 

place throughout the period in which the property is being marketed.” This has not been done. To the 

best of our knowledge there has never been a single notice anywhere on or near the site advertising 

that the premises are for sale 

 “A targeted mail shot or email to a list of potential purchasers agreed with the Authority.” This does not 

appear to have been done as there is no evidence that a list was ever agreed with the Planning 

Authority at any stage of the process – and the information in the Marketing Report suggests a very 

broad-brush approach (emails to 5,987 people on the databases of Colliers and Fleurets) which does 

not appear to be a targeted approach. 
 

Para 2.5 (page 289) states that “The premises and/or site should be marketed at a price and associated 

terms that are commensurate with market values for the existing use, based on evidence from recent and 

comparable transactions and deals. To demonstrate that the price and terms are appropriate, at least three 

examples should be provided of completed transactions involving a similar site or premises and similar 

terms within the local area, dated within the last twelve months, and written evidence from an 

independent qualified valuer on the market values in the local area.” This has not been done. The 

Marketing Report makes no reference to comparable examples of similar premises and no written evidence 

from an independent, qualified valuer. We also refer to our doubts about the asking price that has been 

sought for the Village Inn in the next section of our submission. 
 

Para 2.6 (page 289) states that “Failure to comply with the requirements above may indicate that the 

relevant Local Plan policy has not been complied with. In such circumstances the Authority may invite the 

applicant to revise their asking price in line with an independent valuation, funded by the developer, by a 

professional RICS valuer or similarly accredited professional. The revised price will provide a basis to repeat 

the marketing for the minimum period set out in Figure 1.”  It appears as though the relevant Local Plan 

Policies (both SD23 and SD43) have not been complied with, that the change of use cannot be granted and 

that the marketing exercise needs to be repeated. 
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Policy SD23 states (in criterion 2a) that a robust marketing campaign should “clearly demonstrate there is 

no market demand for the existing use or an equivalent tourism use.”  Similarly, Policy SD43 states (in 

criterion 2a) that a robust marketing campaign should “clearly demonstrate there is no market demand for 

the existing use or an equivalent community use.”  Para 2.10 of Appendix 3 (page 289 of the Local Plan) 

states that “the advice of the Authority should be sought prior to the commencement of any marketing 

campaign to discuss the extent of alternative uses that may be appropriate.” None of this appears to have 

been done: the marketing of the Village Inn has not attempted to explore any equivalent tourism use 

(Policy SD23) nor any equivalent community use (Policy SD43) – and there is no evidence that any advice 

was sought from the Planning Authority prior to the commencement of the marketing exercise. For these 

additional reasons it appears as though the relevant Local Plan Policies (both SD23 and SD43) have not 

been complied with and that the change of use cannot be granted. 
 

The Parish Council must also question the duration of the marketing exercise. The Marketing Report which 

accompanies the planning application states (in para 3.5) that the “period of marketing” was from 21st 

November 2018 to the beginning of March 2020: a period of only 16 months. Paragraph 3.6 then explains 

that subsequently, during the Covid pandemic, “we have not received any interest nor have any viewings 

taken place.” Surely the Planning Authority cannot treat the 8 month period from March 2020 as part of a 

“robust marketing campaign” which needs to “clearly demonstrate that there is no market demand” for the 

premises in their current use or any of the other suitable equivalent uses?   
 

There has been (and continues to be) a global pandemic with periods of national lockdown and restrictive 

regulations and the Planning Authority must take this into account when assessing the adequacy of the 

marketing exercise. Now is not the time to be making irreversible decisions which could result in the loss of 

important visitor accommodation and community facilities which could offer valuable, long-term 

employment opportunities for local people and a range of other benefits once recovery from the pandemic 

is underway. 
 

As stressed in paragraph 7.230 of the Local Plan, “Policy SD43 particularly seeks to guard against short-

termism, since loss is often irreversible.” 
 

For all the above reasons the Parish Council feels that the marketing exercise has been deficient and 

inadequate. There is, therefore, clear conflict with Policies SD23 and SD43 of the SDNP Local Plan and so 

permission to change the use of the Village Inn into a dwelling should be refused. 
 

As well as all the above points about the quality and length of the marketing exercise, the issue of the 

asking price is also very pertinent. 

 

The asking price for the business / premises 
 

As noted above, the South Downs Local Plan stipulates (paragraph 2.5 on page 289) that “The premises 

and/or site should be marketed at a price and associated terms that are commensurate with market values 

for the existing use…”. 
 

In addition to drawing attention to the lack of any evidence accompanying the planning application which 

might attempt to demonstrate that the asking price has ever been appropriate, the Parish Council also has 

the following observations and comments: 
 

 The price sought seems to have been unrealistic from the outset (which was less than two years after 

the Inn had been bought for £860,000)   
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 Seven months seeking £1.2 million were followed by seven months seeking £1.05 million 

 The applicants’ marketing report shows that in March 2019 an offer of £950,000 was received but was 

not pursued by the owners 

 Only in February 2020 was the asking price reduced to £960,000 – which may still be an unrealistic 

price based on industry valuation methods – but Covid-19 has subsequently prevented any test at this 

price 

 The Parish Council cannot therefore accept that the Inn has been robustly marketed at an appropriate 

price for any of the 24 months required 

 Research practitioners in the hotel and tourism industries advise that there are several ways to value 

hotels and that one basic method is to use a price per available room based on a sample of transactions 

within comparable hotels/pubs. Using this method produces an average price per available room of 

£40,000, therefore valuing the Village Inn at circa £640,000. Even with allowances for other factors, this 

suggests that the Inn may not yet have been marketed at an appropriate price 

 In her comments to the Parish Council in November 2020, the current tenant and business owner of 

The Five Bells, Buriton, explains that “The current sale price is obviously not realistic and the financial 

investment to complete a transaction at that level would prevent a reasonable return.  I am not sure 

why the current sale price is more than the purchase price as the market has fallen substantially in this 

sector and the property appears to be in exactly the same condition.” 

 The same submission says: “I am aware that the owners of the freehold of The Five Bells, Hall & 

Woodhouse (brewers with a substantial estate of both managed pubs and tenanted properties), are 

actively seeking pubs with good accommodation – at the right price” 

 In his objection to the planning application, the ex-business partner/director/shareholder and chef 

patron at the Village Inn states that “the initial asking-prise of £1.2M was far too ambitious and is 

reflected in its gradual drop to £960,000” 

 Planning Inspectors considering similar cases elsewhere in the country have often concluded that the 

guide price is a very material matter in rejecting proposals to change the use of pubs and inns to 

residential use:  

 “The asking price was at a level that would have put off prospective purchasers and made it more 

difficult for those interested to obtain finance…there has therefore not been a long enough open 

marketing exercise at a realistic price to demonstrate that continued public house use is not viable” 

(Tadley, Hampshire) 

 “Were the property to be marketed at a lower guide price then it is possible that additional interest 

could have been secured for public house use” (Stanford Dingley, Berkshire) 

 “Cannot justify the loss of a business that could be viable if purchased at a lower price” (Farnham, 

Surrey) 

 “Essentially the correct price for a business is the price that someone is prepared to pay for it, and 

not necessarily the price required by the vendors” (Linley Brook, Shropshire). 
 

The Parish Council feels that the unrealistic asking price (belatedly reduced by 20%) has been a deterrent 

and that it cannot be concluded that the use of the premises is no longer viable simply because the owners 

have been unable to sell it for a price which does not appear to reflect its current value. 
 

The application appears to suggest that the lack of interest during the marketing campaign shows that the 

business is unable to provide any operator with a viable return. But this does not appear to be supported 

by evidence in the form of trading or accounting information.  
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In the absence any of the evidence required by the Planning Authority (set out in para 2.5 of Appendix 3 of 

the Local Plan; page 289) it is clear that the requirements of Policies SD23 and SD43 have not been met and 

so the change of use cannot be granted and the entire marketing exercise needs to be repeated. 

 

Observations about viability 
 

The current owners had not operated the business for two full years before putting it back onto the 

market, but information submitted with the application (the Colliers and Fleurets brochures) shows: 

 Increasing net profits in each of those two years: £105,000 in 2018 from £74,000 in 2017 

 Descriptions of “strong profit performance, yet still with significant scope to increase revenue” 

 “Clients have established a strong trading performance in a short period of time” 

 “It is felt there is clear scope to continue and accelerate the growth of this already successful business 

further. For example, through more intensive marketing of rooms and increasing F&B revenues” 

 “Fantastic trading location in the South Downs National Park and close to Petersfield.” 
 

Another statement on these brochures is also notable: “The Village Inn is reluctantly offered for sale due to 

personal reasons.” There is no suggestion or evidence that the business is not financially viable as is now 

being claimed. 
 

Comments submitted by both the current tenant and business owner of The Five Bells (Buriton) and by the 

ex-business partner/director/shareholder and chef patron at the Village Inn (who resigned in September 

2019) show their belief that a profit should still be achievable, particularly from keenly priced 

accommodation with a basic breakfast offer.   
 

In 2016, as part of an ACV initiative when the Inn was being sold by the previous owner, the local 

community developed a comprehensive and detailed business plan that showed that a simple B&B model 

could be viable even with low occupancy. The community has always been keen to retain the small hotel as 

a benefit to both the parish and the South Downs National Park. But the offer in 2016 was rejected and the 

inflated asking price from November 2018 has deterred local interest. 
 

Local Plan Policies SD23 and SD43 require applicants “to demonstrate that it would be unviable to continue 

with the site in its current use or one that is equivalent” (paragraph 3.1 of Appendix 3; page 289) with more 

details set out in paragraphs 3.2 to 3.6 on page 290. As explained in para 3.3 “The required scope of the 

financial viability appraisal should be agreed in advance with the Authority.” 
 

It does not appear that the applicant has done any of this and so the Planning Authority is able to appoint a 

third party, at the cost of the applicant, to make this assessment. 
 

Paragraphs 3.3 – 3.6 state that the following information is relevant: 

 “A valuation of the site in its existing use and not the ‘hope value’ of alternative uses” 

 “At least the last three years of audited accounts” 

 “Evidence to illustrate that it would not be economically viable to retain the building or site for its 

existing use or any other equivalent use falling within the same category as set in Figure 1” 

  “Applicants will need to look at the full range of potential uses or ways of operating a business or 

facility within its existing use category or other use categories that would be suitable in policy terms, in 

order to demonstrate that it is not workable in the long term” 

 “Evidence that demonstrates that the business or facility has been operated positively” 

 “Proposals for loss must not be based solely on the needs of the current owner or their chosen 

business model.” 
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It does not appear that the applicant has done any of this but the Parish Council has the following 

observations and comments: 

 The two partners in the business live in Maidenhead for personal reasons and their operating model 

requires the employment of an on-site manager and all other staff. Alternative business models are 

available 

 Since the end of September 2019 (when one of the three initial Partners, who lived in the village, 

resigned) the opening times of the Inn became relatively irregular and sporadic and cannot provide an 

accurate picture of viability 

 The owners have always promoted the Village Inn as a Boutique Hotel, with relatively expensive rates. 

Anecdotal feedback from parishioners and visitors suggests that the venue may have fallen between 

two stools: falling short of the expectations of some guests (no mini-bars, not all rooms have showers 

and some rooms are rather small etc) whilst being perceived as overpriced and too expensive for 

others (such as walkers and cyclists). There does not appear to have been any attempt to adjust or 

amend any of these factors 

 Other owners / tenants in the past have been more enterprising (renting out bicycles etc) and have 

been prepared to adjust and amend their operating model – and it is interesting to note the wide range 

of positive ideas which could be explored in the future that have been included in the submission made 

by the ex-business partner/director/shareholder and chef patron 

 Buriton has been designated as a special ‘Dark Skies Discovery Site’ in the South Downs International 

Dark Skies Reserve and is due to show-cased in the National Park Authority’s ‘Dark Skies Festival’ in 

2021. There is an increasing interest in Dark Skies Tourism which adds yet another opportunity for 

enterprising owners to build upon with visitors likely to be interested in this aspect all year round 

 Since March 2020 the Inn has been closed to customers but rooms are being let on a long-term 

commercial B&B basis to EHDC and Havant BC for emergency accommodation for the homeless and 

other vulnerable groups. The village is supportive of this initiative although it may not help the 

marketing exercise 

 There are other operating models and ideas which could be considered with the local community 

(including providing a hub with workspace and café for people who work from home etc), drawing 

upon ideas at the Blue Bell in Cocking (www.bluebellhub.org)  The 2016 community initiative in Buriton 

proposed a simple B&B model working in conjunction with the Five Bells. Such ideas may mean that 

some sort of planning permission may be required, but not a change of use to residential 

 Paragraph 7.231 of the South Downs Local Plan (explaining Policy SD43) states that “proposals for 

losing a community facility must not be based solely on the needs of the current owner / tenant or 

their chosen business model” and the Parish Council feels that this requirement must be scrutinised 

very carefully. 
 

There is evidence from a September 2020 report and from the South Downs National Park Authority’s 

‘Visitor Accommodation Review’ which is relevant to viability: 

 The September 2020 report from Christie & Co report, ‘Focus on Pubs and Restaurants’, provides up-to-

date information in the context of the backdrop of the Covid-19 pandemic: “We continue to see an 

uptick in market activity against this backdrop. Notably, there is particular interest in community-based 

operations, those pubs and restaurants which have accommodation and those which are located in 

rural areas, as customers seek staycations in the UK and short breaks, and with many buyers seeking 

lifestyle opportunities. All this is reflected in the Christie & Co Buyer Registration Index which shows a 

64% increase in buyer registration for pubs and a 67% increase for restaurants since the initial easing of 

lockdown restrictions.”  
 

 

http://www.bluebellhub.org/
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The main headline findings from the research evidence undertaken in the SDNPA ‘Visitor Accommodation 
Review’ included the following:  

 The South Downs is an attractive location for visitor accommodation development, operation and 

investment and the market research work indicates there is a shortage of accommodation 

 There are clear prospects for future growth in the demand for all types of visitor accommodation in the 

National Park 

 There is good potential for the South Downs to expand on many of the current and emerging rural 

visitor accommodation development trends 

 Strong interest from national, regional and local visitor accommodation developers, operators and 

investors, as well as from land and property owners interested in visitor accommodation development 

 There are some clear gaps in current accommodation provision, including most notably in terms of 

hotel accommodation in Petersfield and gaps in accommodation supply along the South Downs Way.  
 

The SDNPA research reported that there are clear prospects for future growth in the demand for all types 
of visitor accommodation in the South Downs: budget hotels perform strongly with occupancies and 
achieved room rates well above average for these types of hotel and business; quality boutique and 
country house hotels achieve high room rates; lower grade 3 star hotels achieve higher occupancies; guest 
houses and B&Bs trade above national performance figures; occupancy levels for pub accommodation 
businesses are good and these operators reported the strongest growth in occupancies of the small 
accommodation businesses. The markets seen as offering the strongest growth potential were short 
breaks, overseas tourists, walkers on the South Down Way and people coming for weddings and family 
parties as well as business visitors. The report also specifically mentioned the Goodwood Festival of Speed 
and Revival events as opportunities and noted the potential ‘development of facilities for walkers and 
cyclists e.g. drying rooms and cycle storage’. 
 

The SDNPA research identified a number of “key reasons for historic and anticipated growth in occupancy”, 
including:  

 The establishment of the South Downs as a National Park 

 The growth of the staycation 

 Increasing demand for weekend breaks from the London market 

 Growing demand from walkers and cyclists 

 An increase in demand from people attending weddings. 
 

All these findings provide very strong reasons for retaining the Village Inn in Buriton and refusing the 
planning application to change it into a dwelling. 
 

Concluding remarks 
 

The Parish Council considers that this planning application is contrary to national planning guidelines and 
Local Plan policies (including SD23 and SD43). All these policies encourage the retention of accessible local 
services and community facilities, as well as sustainable tourism, in order to support a prosperous rural 
economy.  
 

The Village Inn is not a public house. It has always been an Inn and the provision of overnight 
accommodation for visitors (now with “16 individually appointed (refurbished 2016) en suite bedrooms”) 
has always been part of its role.  
 

The Parish Council feels that this planning application would result in the loss of a valued community facility 
and associated visitor accommodation which would not be outweighed by the provision of a residential 
use. 
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In addition the Parish Council feels that the marketing exercise has been deficient and inadequate in a 
number of ways (including the asking price sought) and that this also therefore means that the application 
fails to meet Policies SD23 and SD43 of the SDNP Local Plan meaning that permission to change the use of 
the Village Inn into a dwelling should be refused. 
 

It cannot be concluded that the use of the premises is no longer viable simply because the owners have 
been unable to sell it for a price which does not appear to reflect its current value or because they feel that 
it is no longer viable in the way that they wish to manage it. The idea of a simple B&B model working in 
conjunction with the Five Bells has not been explored. 
 

The Parish Council feels that, if it is properly marketed and promoted, The Village Inn should be able to 
achieve a resurgence of customer interest once Covid restrictions are lifted. Staycations and short breaks 
are likely to increase in popularity and the Inn is very well placed in England’s newest National Park to offer 
an attractive service to increasing numbers of people who want to visit the South Downs. The growing 
numbers of people walking, cycling and wanting to explore the countryside underline this potential.  
 

At a time when spending time in the countryside has proved to be of immense value to people, it must 
surely be the role of the South Downs National Park Authority to retain facilities to accommodate visitors 
rather than to close them down. 
 
Yours sincerely  

 

 

Petra Norris  

Clerk to Buriton Parish Council 


